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Portfolio

“a user-centred pragmatist with an eye for detail”

Zelda Rhiando | zeldarhiando@gmail.com



Lead service designer
Cambridge University

Synthesising user research; design

| worked with teams across Cambridge Univerity to SO Gl 19 ST FERE:

blueprints; systems and process

design a future state for grants management services, IEPIE, WA Cleiiiten

introducing stakeholders to co-design and user- Blueprinting to-be experience and
. . . stakeholder mapping.

centred delivery methodologies, as well as opportunity

mapping and KPI frameworks.
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Lead service designer
NHS.uk / NHS App

Segmenting audiences, as-is
experience / meta-mapping

As a Lead designer for the Covid Testing programme,
and subsequently NHS app, | helped to spin up and Synthesising user research
iterate services at a national scale, including Scenario mapping for policy support
messaging, access to care and new care delivery i G CeE e e T
pathways.

stakeholder mapping
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Design ops, training and
mentoring: managing the

NHS App design team
y y Visual, interaction and service
As Lead. Service designer f.or the NHS _App, | was desian NHS app. inoluding
responsible for a large design team, with the roadmap development

resource planning.

opportunity to have impact at scale. | worked with
teams across the digital health landscape ensuring that
designers worked with consistent patterns and
approaches.

Access your NHS services any

= VHS B . time, day or night
We're here for you pAREL COLLAS Viccinations - developing sarvics patiems
WM nusder 49 Y% 000
' HRT - new complex medicine Women's health
Raticoalising covid hub content

Developing service propesition

Merating view and edit profie screens

Discovery: Urgent and Emergency care Hterating walk in ‘grab a jab’ covid site finder O

Service evalustion: Contact Us Discover: C

Heart age teel
Align content - NHS.uk / App erhancements to login settings app

Discovery: Proxy access
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Wellcome Trust had low UCD maturity - their website
structure and grants application process reflected their

internal structure rather than mapping to user needs. |
worked with internal teams and external users to help
them to transition to a more user-centred approach.

Wellcome.ac.uk - UX Strategy Mental map - Research / Influence Wellcome.ac.uk - UX Strategy Engagement map: Key Issue

‘Above the line* aous Fopers
(outreach) Anncuncamant Opinkcn: Activises Cal 10 action
An J Changing
focus / how mindset /
WHAT HAVE WE
R— -
D why e e DONE / WHAT ARE i
——y s T WE DOING?
s Pobson
Campugne Amports
[
[ Frofecs grees Publ
e ey
engagement
Lol Exhibiton / event
ores Peagle
Policy / Acthvity
Research WELLCOME Influence Big health
challenges
Seveion your bevraris
vl
Grant funcing Bet
Carmy pot ter
Goversance Polcy / Campaign -
e science
o ey
New / partner
om—_—" o
Funding Toams Contact e Who are
esearch Wellcome? Research centre
“Bolow the line’ Supporting
(reactive) research
- :
Influence
- o) ) - 2 . ®
Lomg-term W-grant holders
1. Policy officers at multiateral Heave 8 10t of xparence with PE & Welcome and bekeve they have the winnig formuls (not
crpanisations e.g. WHO, UN, WEF necesaardy trus). Wil cONtact ua directy.
UNICEF, COC, OECD
Large org: Ideas people, constrained by funding

These personss ot more enengy n developing e creative ideas and are less focused o6 the
funding/development sde.

in the field, who want to influence policy
Lome

These personas work mostly on ther own. They have very It tme 10 spare for raising funds and may

ot have any axpacience dong this. Gaing & akiea, they appreciate spRor with not only firances but

50 developing & releasing ek ideas.

anmwmmm
m-ww alot o

people to do th Mwnmnm mnmmawmkmom

however.

Lead Service designer
Wellcome trust

Gathering requirements and
synthesising research

Defining audiences, as-is experience,

Setting up, recruiting and carrying
out user research

To-be experience and content
strategy.

Page types: 04 - Funding scheme

The funding scheme page type is used for pages
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Tearaway is a platform adventure video game developed for
the PlayStation Vita, which was launched with a companion

app. | recruited, and ran multiple rounds of usability research,

Creative technologist / researcher
Tearaway App

UX design,

User research recruitment and
session management

Documentation and developer
collaboration.

working with developers to refine the concept and interface.

Recent Pics

[ back_

Work Area / Collaging
Added cutouts to carousel?

Added more than one set of
cutouts?

Resized the background
Change the background using
press and hold

Resized / Moved cutouts

Edited cutout tear edges

Deleted cutouts from the work
area?

Save image
Preview Image

Cavie ¥+ Carmara RDall

3 This user focussed mainly on the carousel - getting pieces that previous
users had left there, and making pictures from them - then using stencils
to create his own new pieces. He didn't know the carousel could save his
images, because they were being hidden at the bottom - and only found
them when he was looking later to see what was on the carousel.

1 Yes - dragged lots of cookies from carousel, layering them all over the
work area. Big problems with layering - things popping and vanishing
(behind background?)

3 This really confused him at first - thought he had started again!

n

2 Liked the resizing / moving - found it very easy and intuitive. However,
quite a few problems with layering

2 Tester prompted for press and hold behaviour as user was trying to double-
tap cutouts to see what would happen. Really liked tear edges and played
with them quite a bit. Once discovered, went back and edited edges on
various cutouts on the work area.

3 Tried to flip up to the top of the screen. Once had discovered context
controls on prompt (see above) used delete to remove several unwanted
cutouts.

3 Didn't understand this. Assumed image would be saved automatically 'look
what you made' - disappointed when he couldn't find it on the camera roll
on his next run through. Pressed 'new image' by accident - buttons not

clear. Didn't want to press 'sha o rtfoljo / Zelda Rhiando®
automatically. (found share iCo.. vii civw v wir v vygir)
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Creative technologist / researcher
Tearaway App

UX design,

Tabulating user experiences across multiple Jser research recruiiment and
. SesSIon managemen
sessions helped developers understand |
. . . . Documentation and developer
problem areas in detail, allowing them to refine collaboration.
the user experience.

Comparative analysis across tests I:easy 2:reasonably easy 3: str]

User Tasks Alex EM/35 David H/m?24 Amy/Fi35 David S/M/26
Familiar with Tearaway?

Familiar with MM / previous game?

Comfortable with using iPhone?

Favourite apps?

How often do you use iPhone? (1: often

/ 4: rarely)

Product Journey Did uvser...
Select 'create your own picture’
Select a background...

from camera roll

from camera

from facebook

from instagram

Confirm choice or re-select?

Changed background using press and

hold

Add photos to make cutouts?

from camera roll

from camera

from facebook

from instagram

Confirm choice or re-select?

Create cutouts
Cut one or more pieces from picture?
Used stencils to make cutouts?

Work Area / Collaging
Added cutouts to carousel?
Added more than one set of cutouts?

Resized the background

Change the background using press and
hold

Resized / Moved cutouts

Edited cutout tear edges

Deleted cutouts from the work area? AN JRART L \ 5 !‘;

! ; SR M\ 5 PV &
Save image \\ = WP \ . . 1‘"
l;revicwclilage Roll » .\ : } \ pOfthlIO / Zelda Rhlando
ave to Camera Ro! A
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Digital Development Editor,
Tate Publishing

Mobile / App testing with
. . LookBack and TestFlight
| worked with Tate on design and development

of the ‘Noisy Neighbours’ app. This example
demonstrates remote research sessions using
lookback.

Testing MyAwesomeApp

test@user.com
eeee TELIA 7 09:37 o 0 87% m» ' ) o Testing MyAwesomeApp
Lookback Settings ' . = Jonatan Littke <jonatan@lookback.io>

Helvetica s 13 3 n B I U
Record Sound Y : . ~ Hi Rebecca,
thanks for helping us test MyAwesomeApp.
Record Face
Once it's installed, please do the following:
Show Face While Recording . )
= o corain Create demos and 1. Open it, shake your phone, press 'Start recording'.
rials with 2. Lel'_s say you want to create your own account. H_ow_ would you do it?
tLUtokba sk t 3. Afriend of yours wants to join as well. Could you invite her?
ookbac 4. Search for one of your favorite recipes and print it.
O iPhone 5 5. Shake the device, press Stop recording.
th ag:
@ Public - -
© 431 Voisy Neighbours v Littke, guru-wannabe.

Thanks so much!

br the user"
COMMENTS

Manage People in Noisy Neig

All Teammates These are all the people on your team. Export user info and add to
with no installs

with no devices

Developers

Testers

with iPhones
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Continuous improvement:
Tate membership

Journey mapping and
baselining analytics to

| project managed and provided UX deliverables for the understand the impact of

design changes over time.

rollout of new Members, Patrons and Donations forms on
Tate's website, as well as launching a new members' area.
This was a six-month project, working as an external
contractor for Tate Digital and Tate Members.

This Goal was completed in 14 sessions | 4. 38% funnel conversion rate

Your details
320
L TATE SHOP Teome signin QWP 320 1 — 306
£72

on-support'donate w T e 124
£] ‘4 entrance ) 86 Yon-support/donate 04
MEMBER AND GUEST sty e oot T T 14 (438%) "
10N-SUCOON BONAME NOW- YOl -SUDO 5 b YRN-SUDEO GONSIENOW-y OUr - SUDD 10

ofad aso 3 donation aso

o o - «Q =
Donations
UNLIMITED FREE DEDICATED MEMBERS INSPIRING MEMBERS 10% SHOP SPECIAL 14
ENTRY HOURS ROOMS DISCOUNT EVENTS 0
Beautiful gifts and 4.38% funnel conversion rate
At all our galleries* At morning quiet times Unwind in beautiful spaces artworks Just for Members
VVVVVVVVVVVVV -
Start
WHO IS THIS MEMBERSHIP FOR? Soarch S~ Cord
o _— ot Povmes - =3
Mormbars® Sr——
m G"sagrh) Gﬁ It's a Christmas gifl) .u,,j:,, feeou Yy — o
- End
CHOOSE YOUR MEMBERSHIP peomtopiogy 1797 corsrun prrelfep i et rald procesies s
Annual (Save £12)** Monthly
= Start
MEMBER MEMBER & GUEST MEMBER, GUEST & Menbers - S
Enjoy free entry for one Share your visit with a guest EXTRA CARD ——— -~ = rp-ortfollo / ZEIda Rhlando
Visit with up to three guests and get two """::" B oane



Winnow - waste
management at scale in
commercial kitchens - Web
admin interface

Winnow'’s clients range from mid to large scale Visual design of data and
enterprises, with users from kitchen staff to senior oRoring created i Sieteh
management. They need a very flexible way of showing

data-intensive information that is scannable but allows

them to dive into the detail.

w ACTIVITY > COVERS & SALES DASHBOARD w ACTIVITY > WASTE LOG

You have recorded 95% of your Hi Ben, nice to see you. You've categorised 98% of your waste this
covers and sales this week! Here's what today looks like week. Go team!

HSBC > UK > LONDON > CANARY 2 Mar 2017 - 22 April 2017 Your location: Radisson Blu, Stockholm Choose a date range HSBC > UK > London > Canary Wharf v

3

o I o
LRI BT e
ol of 1 BT Y
ol ol 1T

. - = = z

' | ' portfolio / Zelda Rhiando
P | - 1



Winnow - waste
management at scale in
commercial kitchens -
Android Tablet app

The in-kitchen app allows staff to categorise food waste, Visual and interaction design

for in-kitchen android app.

and view areas where wastage is prevalent.

Troubleshoot Contact
connection ~{ OK no - Winnow
settings?

e ® SAMSUNG

e ® SAMSUNG

& Reports

WEEK ON WEEK
MONDAY 5TH JULY 2017 Yeswrday

a 168 ;
~ e o SAMSUNG Good news! Waste is down from last Tuesday

* ® SAMSUNG

&- H : - C
= Cost per week Cost per year. Environmental cost per year o ™
ﬁ Deli

£15.87 £15.87 7.5 tonnes of CO2E ° . 10 n
F Salad bar °

oel ’-‘:' - 25.6 portions 1.65kg £§6 £128‘ £43 ‘J I O '
L o W ortion at £1.35 / ke
srons

Global & Saverecord? 457 & []

at 120 g per portior

" ala ar att - Y 6/ £34599 ¥ S/05% S/D59 T/Enw
| aq\\
AT - Reason £2 63 N - 03 02 o1 3 30 29 28
Handling and cooking . ~. y
. | v
Done (27) v e 0 I 0 ' 0 ' 0 ' 0 '
=S = 36/ £34¢ S/£18 S/01599 S/e159 S/€18

no 599 @
10
'
Disconnect \_ ( ) > J1 no R
connect the cable © = ck the ro ) -
L" ['“ : e um the tablet Check the router for
the table! he:
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